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Customers love the savings and rewards that loyalty cards provide, but they are increasingly wary of
how their data is being used. This creates a “privacy paradox” for businesses: How do you deliver the
personalized experiences customers crave without crossing a line and eroding their trust?

This isn't a hypothetical problem. It's a real concern that is actively discouraging people from
participating in loyalty programs.

Unfiltered Concerns from Real Consumetrs

A quick look at online forums reveals the depth of this issue.

On the r[Frugal subreddit, users praise the 10-20% savings they get from grocery store loyalty cards
but immediately follow up with complaints about “invasive tracking.”

The conversation is even more direct on rfPrivacy, where users discuss actively avoiding loyalty
cards out of paranoia over “consumption profiling” and having their purchasing habits tracked and
sold.

One user summed up the sentiment perfectly: “Am | paranoid for not wanting to use loyalty cards?”

The Data on Data Concerns
This anxiety is backed by academic research. A 2024 UK study on sharing loyalty card data for health
research found that while 72% of participants supported the idea in principle if the data was

anonymized, the mere presence of privacy concerns reduced their intent to use the card by 30%

This means that for every ten customers you have, three might be hesitant to fully engage with your

loyalty program due to privacy fears. This is a significant barrier to success that cannot be ignored.

How to Bridge the Trust Gap

Building a trustworthy loyalty program requires a proactive approach to privacy.

. Be Transparent: Clearly communicate what data you are collecting and how you are using it to

benefit the customer.

2. Give Customers Control: Allow users to easily manage their data and communication preferences.
3. Emphasize Security: Invest in a secure platform that protects customer data from breaches.

Lead with Value: Ensure the rewards and personalized offers are so compelling that they outweigh

any lingering data concerns.

NextBee: Loyalty Built on a Foundation of Trust
At NextBee, we believe that world-class personalization and ironclad privacy are not mutually

exclusive. We've designed our platform to help you build a loyalty program that customers can trust.

Secure and Compliant: Our platform is built with robust security measures to protect sensitive
customer data, helping you comply with regulations like GDPR and CCPA.

Preference Management: We provide powerful tools for customers to control their own data and
communication settings, fostering a sense of autonomy and trust.

Anonymized Insights: Our analytics tools can provide valuable insights into customer behavior
without compromising individual privacy, echoing the principles supported by participants in the UK
health study.

Value-Driven Engagement: By enabling you to deliver exceptional value through personalization, we
help you create a program that customers want to be a part of, mitigating privacy concerns through

positive experiences.



Don't let privacy concerns undermine your loyalty efforts. Learn more about NextBee’s secure

platform and build a program that your customers will trust and love.
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